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In this book, we aim at exploring the relevance of culture and cultural initiatives in promoting sustainable 
development, entrepreneurial processes, and socio-economic ecosystems. Moreover, we call for 
contributions exploring new sources, dimensions, and characteristics of knowledge supporting creative and 
cultural organizations and initiatives. Especially, we want to highlight three thriving streams of research: 
 
Cultural heritage and contemporary culture 
We encourage new lines of inquiry to create, develop, and test new and innovative models of the 
management, assessment, and valuation for cultural heritage and contemporary assets.  
 
European capitals of culture (ECoCs)  
The ongoing ECoC programme backed by UNESCO has provoked a very prolific stream of research that puts 
in light the peculiarities of ECoCs as megaevents. We seek contributions that contribute to this stream, by 
proposing new perspectives, additional insights, and innovative theoretical approaches. 
 
Participatory cultural initiatives (PCIs) 
The participatory approach in culture and creative initiatives is gaining momentum in our society and 
deserves deeper attention. Contributions are welcome that explore the mechanisms and the outcomes of 
participation; the processes and the roles that emerge as participation unfolds. 
 
Startups and cultural ecosystems  
The spur of cultural entrepreneurship has become a topic of high interest. This publication aims to add an 
interdisciplinary view on the startup phase of the cultural ventures, discussing new business models in the 
light of the entrepreneurial ecosystem perspective.   



 

 

In all areas of interest, we want to deliberately encourage critical studies in the field. The translation of 
managerial paradigms and technologies into the cultural and creative sector is subject to critical reflection. 
Hence, we call to provide a platform, in order to better understand, reflect and discuss the sometimes 
clashing, sometimes mutually fertilizing arenas of arts, culture, business, management and innovation. 
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Important deadlines and information for submission 

Abstract submission  15th of December 2019 

Decision on abstract acceptance/rejection 15th of January 2020 

Full chapter submission 15th of March, 2020  

Peer review process March-Julyr 2020 

Expected publishing November 2020 

 

Abstract should be between 800 and 1,200 words of length, including references.  

 

Full paper manuscripts (Roman 12, double space) should include: 

• Cover sheet - including title, name,  address and email address  

• Abstract (max 300 words) structured in the following paragraphs: Purpose/ Research design-

Methodology/Findings/Value -  Practical Implications •  Keywords - max 5 keywords 

 Max length of the entire manuscript including abstract, tables, figures and references is 10.000 words.  

 

Contributions will go through a double-blind review process. The book will be published in the book 

series Contributions to Management Science, indexed in SCOPUS.  

 
 


